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Solubre Entertainment Metwork is an entertainment

company that empowers young people to bring aware

ness to the less lortunate. Saolubre Entertainment

Metwork not only celebrates the beauty of sach of its

Ll

beauty queens, but it alse empowers them to help
others In need. Established by Maryrose Salubre of

T

Salubre Models International, our projects and publi

cations aim to roise funds for a variety of worthy
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causes, chiel of which is to help Bunga MNational High

Schaol (BNH] in Leyte, the Philippines rebuild
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UNLOCK YOUR TRUE POTENTIAL
CONINC OO

This magozne specks to challenge. opporfunity, and the
|rl.'_:|"|\'-:|r F"I.':"I\-'-E FAWear -.'_]l pesevercance,

Since Global silionaire Maogazine's humble beginning back in
2017, we could never (in o milion yeors] imaging o veaor like
this ane, plagued with... weall, a devastating global poandemic,
flocds. deodly bushfires, and so much more. Daspite fhe
rodlercoaster of o year, this mogazine reminds us of the
semblonce of good that came out of the past year— the ways
wa've all embraced o ftemble moment in history, stoyed
resiient, and bounced back in the best passible way wa can,
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Every single one of these arlicles specks to our faith in the
futura, and I'm excited to share them with vou,

Flecse keep your eyes on this magazine in the coming year for
other signs of resfience ond renewal. Because whotever
changes 2021 may hald, one thing remains constant: our
cammitmeant to halping entrepreneurs and game changears
from all over the world. Let's get to work.
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Mike llagan
Managing Director
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RODUCING BRIAN
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Brian Rainey is the CEO. of Gooten, the globally distributed proeduction and logistics company
tfransforming how onlineg bronds maonufocture and fulfll merchondise fo thelr customers. As a “big
picture” thinker, Brian elevates the organizotion through pivotal leadership and strategic disection
while ciding In the expansion of finoncing, hiring, ond global initictives. Rainey previously served os
g chief finonckal officer at Buzz Points, a fintech company, and held positions at Deutsche Bank
and Deloitte, He provided accounting and audit services to startups preparing for potentiol |LP.O s,
private sales, or caplial raizes, Rainey, a icensed CP.A, received a bochelor's degree in account
ng and finonce from James Madison University and an M.B.A, from the Darden School of Business
at the University of Virginig,

Glokal Millcnoire mogazine recently cought up with Brian to discuss his joumey fo enfrepreneur
ship and here’s what went down:

When did your enfrepreneurial lair first reveal lisell?

| hove always been aon enfrepreneur. Since Lwas 12 yeors old, | assisted In wnning o baseball cord
shop. That spift hos been with me even when | was working more frodifionol jobs - | abwvoys sow
things s an entrepreneur, After college, | worked for o finance ond accounting firm to audit
VC-bocked starfups, As part of that role. | had to leok af whot made these companies successful
ar not, | saw how they operated, ond It mode me hungry to want to dive in and build my own
business, As an enfrepreneur. you develop and create o business versus Just frying to drive process
mprovement at a larger compoany. As an enfrepreneur, you look of what con be Improved
globaly and attack that problem. When | thought | have the right idea, | wont to go and do it
and not let corporate palitics get In the way. You see a future state, and you belleve in it so strongly
that you want to commit all in to go and bring [t to iife. | believe in my vision for Gooten and wish
fo execute on it

How did your life look like before being an enfreprenewr?

| want to be on enfrepreneur ond never look back to my days in finance. | did not fit into the compo
rate warld, | went against the things thot go with working In the corporate setfing. As on entrepre
neur, the best idea wins, and there are no politics, | love the instant feedback loop thot exists os on
enfrepreneur

As an entrepreneur, what is it that mofivates and drives you?

The thing that motivates me (s thot | sumound myself with the pecple | get along well, | wont to work
with gimilory minded people - but with skills thot complement my own, Working or running a starfup
hos enfrepreneurship running ocross fthe whole business, Being surounded by ombiticus pecple is
a fantastic feeling because they are alwoys highly driven ond want to succeed.

In one word, describe your life a3 an enfrepreneur and explain why.

The word that | would use s "unexpected”, Plons constantly change: every day Is different. Mo
matter how much | plan, new fhings always come up = and that is fun and excifing. It challenges
me and keeps me on my foes. You also have to challenge your own bediefs ond take in feedback
frorm your team, your boord, and your customers, and then find the path forsard. | would also add
that belng an enfrepreneur is * rewoarding™. | am excited about the opportunifies thot come my
woy. | find fulfilment in overcoming challenges as we grow os a business
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What were your top three mofivations for starfing your business?

I tock owver Gooten from on originol set of founders, and i
naeded a path forvard. 5o with that in mind, the following thres
motvations that come fo mind are:

1. With Gooten, | sow that there was an inharant need thot
existed between 2 groups — that naither could solve on their
own, Manutacturers need brands o fill their machines with
arders, and bronds needed high-quality globol monufoctunng, |
saw the opportunity o be in the middle of these two groups and

create the morketploce

2. I nod o desire to build a high power team with the best people
I knew fo zolve this markeiploce challengs

3. 1 wanted to know ond feel that | was working for mysalf —
instead of ust working for lovers and layers within o corporate
wiorld.

What would you say are the key elemenfs for storfing ond
running a successful business?

For me, it comes down o 2 things:
|. Act as it you are going to succeed.

It would help F you plonned to scale. Most stortups plon for
failure, My thought process s to focuws on building the most
successtul business you can with o complete plan for scaling it
out —if it fails, | know that | gave it maore than 100% of my effort
and skills,

2. Make sure that you are the nght person bo solve the problem,

Make sure thot you are the nght person 1o solve the challengs
thiot vou are sesking o take on—assurming that youw are the right
persan to lead the chorge, then focus onwho s the nest priority
#1 and #2 hires to complemant your skills fo address the needs
af the business.

What are the three biggest challenges you have foced growing
the business, and how did you overcome them?

The biggest challengas that | have foced with Gooten are:
1. Leaming how fo hire

People are whot mokes ond breaks o company. | have to focus
on attracting the nght tolent ond retoming my stoff to grow mg
business, part of the challenge here is that you do not aohwoys
know whio'what you need in a role - 50 you hove alsa to be
nimbde to maks the required changes as the business evolves
and s you leam mare of the nesds,

2. Make sure o challenge my assumpions

| don't like o hove ong idea and sfick with it torewver, | constanthy
challenge my thoughls ond push myselt 1o be open-mindead. |
have to reinvent o business strategy bosed on new dato, new
interactions, new market requirements, sfc..,,

3. Building o maorketplace is exfro hord,

Iriticlly, you do not knowe how to stort. The challenge s always 1o
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owvercome the hurdles of comnvincing businesses to work with you
when you do not hove the other side figured out. | had to figure
out how dao | 58 g product that | cannot source. At Gooten, this
challenge led me to work closely with the manufacturers first
genuinely uncerstaonding their businesses and how they interact
with brands.

A bonus chaoBenge | wont to mention s that you have to be
willing 1o kil your darings, meaning you might have odjusted
and re-odjust whot alreody works for you, It 5 hord in business
but you have to confinually gssess if you are doing fhe right
things for your business’ future. And be wiling to stop doing the
things thot you do not see value in the future, It's challenging
becouse you hove to let go of things that already generate o
frernendous amount of revenue, but someatimes, you might hove
to cut bock before you grow bigger.

What form of markeling haos worked well for your business
throvghout the years?

Content and S5EQ have abwoys worked best. At Gooten, we
miake sure that we are the experts. The best way to do this s via
content, | love to write bylines for vanouws publications and hove
extendad this practice ccross the feom. The key with content is
o engoge with custormers in a fiendly maonner where you are
imparting knowledge ond inviting them to deepen their relofion-
ship aond engogement with you, Often, especially here of
Goaten, we must sell our industry to pofentiol customers bafore
selling ourselves,

As you grew the business, what have been some of the most
important leadership lessons you have learned?

The thres maost important iessons for me have beern;
I, Leaming to hire people with the right skills for the nght roles.

2. Trusfing my team oll of the way 1006 —if you hire somecne 1o
do a job, you have to have faith and confidence in them fo do
thot job —you cannot hire them ond proceed to micro-monoge
thiem, Why did you hire them in the fist place fhen?

3. Be tronsparent — this is hara as you moy feel thot you want
to shield people from varous things going on within the
business — in the end, this proves maore difficult, IF you are
transparent with your team and then extend that to portners
and customers, everyone will respect ond appreciate your
decisions. And they connot come bock and soy that you
misled them or otherwise,

What is the best aodvice you have ever been given?

The best odvice | got waos from a fellow entrepreneur — it s
DROOM = Don't run out of money. Pretty stroightforsand

What advice would you give to a newbie Enfrepreneur setfing up
their first business?

The key is to make sure that vou ore building o coreer as you are
building o company, My odvice & that you need to invest in the
long-term, Toke the lessons that you will learn along the woy and
understand ond appreciote them, Make sure nof to cut cormers
especially falls info the bucket of not hoving ethical lopses,
Alwoys be hoppy with who you ore and do not become o
different pearson,
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POWER PLAYER: GET TO KNOW HANIEH
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Hanieh Sigar s an enfreprenaur, biochamist, ond founder of
Gyral, a personolized aging-well skincore and supplement
company from L& The company promofes a personolized
relationship with autamated skincare.

As the founder/owner of Qyral, Hanleh infends to revolutionize fhe
beauly Indusiry with a groundbseaking range of persconoized
skincane products. Her dream & 1o educate others on the secret
te Iving and aging well and empower wormen fe gain financkal
independence and gat ahead through entreprenaurship.

Hanieh's passion has always been to take care of others. A
part-time job in a core heme inspred her to bagin her own home
health busnass after graduating in blochemisiry and gerontalogy.
That fist venture Inspired Honieh's love of entrepreneurship: but

failed 1o have the impect she really wanted to make an the wetd,

She |oined her husbond's e-commerce veniure, growing fhe
company to a $20M enterprise with multiple intermational
locations, but desplta this success, Hanieh felt she hod strayed teo
far from her rocts and her desire to make a difference by helping
othars.

With Qyral, Hankeh hos united her passions for the sclences and
geronfology with har dream of having a frue impact. educating
and empowering others. Gyral was inspired by the exoggesated
and unreasonable claims made by the beauty industry. We all
krnow thera's ne miracle cream that can make someone “appear
younger overnight,” however much we might wish there wasl
However, there s a way fo create effective skincare products
thaot really work. In arder to hove o real impoct, we have to
unleam the idea of there only being five skin types (which Hanieh
belleves ik just a trick designed to maoke it easier to sall preducts an
the mass market] and starf treating evaryone’s skin as unique
because it k.

Hamieh's ambitions for Qyral don't stop al revolutionizing the
skincare industry, She also intends 1o educate others about what
It recilly mEans to oge well, and how to achiave the best possible
results, not just for the skin, but for the whols bady. And this holistic
approach fo healthy eging Include: empowaring others by
providing the fools and raining to halp tham seeceed through
antrapranaurship.

Global Milionaire Magazine Il::':'_'t:"'”',' caught up with Haniah 1o
discuss her jourmeay to enfreprenaurehip and herae's what weant
e [a 00

What are you currently doing to mainlain/grow your business?

Whiat aren't we doing! We're redlly trying it all and trying hard to
stay Mexible and ogle. From TikTok to Instagram Raeek, the world of
e-commerce and advertising is shifting and changlng ropidly,
which Includes how wers inferact with brands and content, [l
COVID has taught us anvthing, it's the imporance of staying
flesible. Right now, wa ane working hord 1o invest in our consul-
fants by bedng guinea pigs, testing various platforme and methocds
for oursahves so we can bulld a package we know really warks,
That way we can deliver our consultants a playbook o guide
tham in bacoming contant markers fod aur brand,

What social media platforms do you usually use to incredse your
brand's awareness?

We love to educate so blog posts on Medium and Quo
responsed have bean ol primary meant ol engaging with our
audiance. As abways, technology shifts and moves quickly and
e neet wiave of focus for us will be 1o educate through the Reals
plafferm on Inetagram using  shorl-lorm videos that are fun,
engaging, educatonal, and made for any demographic [young
1o ald),

1
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Whal is your experience with paoid advertising, like PPC or
sponsored content campaigns? Does it work?

PPC works. however if creates a dependency on an extemal
system, mainly Google and Facebook that we can't confral
and which can change at any mement, adversaly affecting
your business. We wanted fo have greater confrol over our
markefing spend, therefore we made the strategic decision
right frem the beginning to avoid poid odverfisement as a
main source of customer acgulsition,

Seme paid ads are unavoldable, especlally at startup, and
wa've seen success with, for example, boosting Instagram
posts o bring wider visibility fo the brand. However our overall
marketing sfrategy hos been to distibute the money we waould
have spent on ods back toe our consultants, giving them the
opportunity to generate wealth and uvie that expenditure
whare It can make a real difference, net just add anofher zero
fo a billon-daliar corporation’s bank bolance.

Affillates and consulfants have the pelential to make up o
40% on the sale of every product by advertising through thelr
platfonms.

Whal is your main factic when ¥ comes fo making more
people aware of your brand and engaging your customers?
How did your business sland oul?

Our main tactic for maklng ofthers aware of our brand it
education on longevity and cellular health. In fact, our
company matto is 'if you inferact with ouwr brand and leam
semething, but buy nothing, then we have done our job." With
so much digital content on health, beauty, and longevity, 117
hard to keep up and sift through what s useful or accurate
and what is not. Anyone can start a blog, bul consumers need
dependable infermatfion. That's why we are commifted to
providing accurate inlormation that is backed by science and
research,

Whal form ol markeling has worked well for your business
throughout the years?

It have learned anything, it's that a geod product or service
will sell Itself. Organic growth through contests and giveaways,
aleng with werd of mouth, hos been our number ane growth
factor, followed by content made and generated by our
consultants and users,

Whal is the toughest decision you had to make in the last few
months?

The foughest decision we had fo moke was te fempararily
abandon the idea of introducing our telehealih services and
prescription-grade pesonalized skincare products in order to
focus on perfecting our nen-prescription grode topical
selutions. Of course, we will eventually rell out the prescrip
tion-grade solutions, bul for now, perfecting our personalized
products is kay.

Whal money mistakes have you made along the way fhat
others can learn fram (or something you'd do differently)?

We made the maney mistake of thinking we could do somathing
ourselves whan we needed o hire o professional. Whether it wos

FEATURE

hiring a design team fo bring our product and website design
to fruition, or hinng the rnght consulfing firms to guide us on
certaln buslness sfrofegles or solutions. They were able to do ||
much better than | ever could. in half the fime!

What new business would you love to start?

It's hord to say whaot business | would love te start when my
dredm business & the one |'m running right now! | believe Gyral
has an Infinite amount of patential, especially once we Incor-
parate our telehealth services. We are the fist personalized
skincare brand in the netwark marketing spoce. Once we add
telehealth and personallzed prescription-grade products, we'll
have an even greoter advantage over other competitars, |
also want te continue aur philanthrople giving. 5o to answear
the guastion, I'm already in the business | loveal

If you could go back in a fime machine to the fime when you
were just geiting started. what would you do differently?

I wish | would have doubted myzell less and stuck with my gul
instincts, | wouldn't have wasted so much time. However, |'d
like ta think that everything Is a leaming experience lor same-
thing greater and better, so who knows, maybe | neaded to
wander and dabble fo be here or go evaen further,

What is the best advice you have ever been given?

If you have a dreom, don't let anyane falk you ouf of it, Sick
with it no matter whatl We live in an instant grafificafion warld
where everyone expects immediate resulls — from swipes on
dating apps o plastic surgery, or the milllons of preducts we
can order and have shown up al our door in 1-2 days. Never
belore in histary hove we had so many options, and the
paradox of cholce can be overwhelming, Good things toke
time, patience, persistence, conviction, and deliberate focus.
I zan't think of a single parson | admire who hasn't spent a lol
of time and effort on thelr craft. Give yoursell flve years an
average. Malcolm Gladwell colls i the *10,000-hour rule,” bul
it's Just really the fime it takes for ambitions to came to fruition.
Stlck with it and success will surely ensue.

What advice would you give fo a newbie Entfrepreneur setling
up their first business?

Therea is obsolutely no such thing as FAILURE! Gef that word auf
of your vacabulary,

You don't fall — you elther plvel, give up ar learn impartan
lessons you can bulld an. Also, a [cliche, but very impartant]
piece of odvice s to figure out your real “why." If money s your
only source of motivation, you will be left emply, craving more.
But I wou focus on Impact and purpose; an abundance of
opporunities will show up. For me, | was in stealth mode,
developing my business for almost three years. I my “why”
wasn't the Impoact | want to have, bath in the field of aging
and through the empowearmeant of women, | would probably
have given up ofter six months,

What advice would you give fo a newbie Entrepreneur setling
up their first business?

Mever give up. Mo matter how dark it seems. No matter whal
the nayiayers or haters have to say about you. If you really
belleve thal you have something that the word needs and o
redql product that is in demand, then yeu hove o responsibility
te hot give.

GLOBAL MILLIDMNAIRE
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FIND OUT MORE ABOUT JAMES

James Hunt 5 offectionately known os “The Celebrity Credit
Zurd to the Stars.” This multi-millencire enfrepreneur is responsi-
Ble for helping the nation's top celebs, athletes, and thousands
of everydoy people with their credit and finonces, He olo
fecches young men how to become six ond seven-figure
earners through his company, THE HUNT. Formerly homeless,
James has thrived not only due fo the mastery of his industry, but
his. style, morketing, ond persona confinee fo drow tons of
pecple to him who also desire to be extremely successiul

With the year 2020 faking Ifs foll on enfrepreneurs all across the
nation. James Hunt's business continued fo soar despite
COVID-19. Ammong his high-powered clients are people like
konye West, Akon, Tyrese, Ryan Seacrest, Shag, Taraji P, Henson,
and hundreds of ofher athletes, business leaders, and Hollywood
figures. He mainfaing thot ATIENTION brings MONEY, and all
business owners who ospie fo oltoin mossive success must
understand the sweet science of luring in clientele during any
chmate - anchored by results and an attractive brand

Global Millcnoire Mogazine recently cought vp with lames
Hunt to discuss his jJoumey os an enfrepreneur and here's what
weant down:

Could you please tell our readers o brlel background about
yoursell and how you slarfed your business?

| am arginally from Chicoge. 8 years ago | was homeless, | used
to wolk up ond down Lenox Boad in the Buckheaod community
of aflanta seeing the Benfleys ond Rolls Royoes and | fold mysalf
that one day thot would be me driving one of those cars, |
bought myself o cheap loptop ond starfed my business in g
Starbucks during the day, and | bullt a relafionship with the local
Fed Ex ond worked out of there at night. When | got my first
celebrity client ond cleaned up his entire family's credit, thot
helped me to grow my business and the word storted to spreoad
obout who | was and what | did. From there. things really took
off

When did your entrepreneurial flalr first reveal itsell?

It was abways there. | remember bock os eorly s when | wos in
the Bth grode. | hod my mother who wos o seamstress to design
this Jumpsuit that | wore for the 8th-grode luncheon and |
wanted it in a very specific way - something thot no one ever
hod before. | was stressed about it being Idenfical fo how |
wanted it, That B os early as | can remember, | was about 13, |

always hod a vision for how | wanted things te be and | was very
sercus about my expectafions.

How did your lile lock belore being an entrepreneur?

I sow life os looking theough o glass ceiling, like employess that
are af the graces of their employer who decides your salary. who
decides the hours you work, ond who decides whether you are
hired or fired at any moment, You hove to work hord but you
don't have real freedom. Entreprensurship & cbout freedom
Looking bock on it, that experience waos worth . NMow, even
though | own my own company. | sfil work 14 hours o day, seven
days o week.

Az an enfrepreneur, what is it that mofivales and drives you?

Shattering new glass celings and goak, Taking on new ideas and
accomplishing goals is socmething that | set out fo do on a daily
basis. That dally chollenge to get up ond accomplish whot you
set out fo occomplish for that day is literally whaot drives me fthat
day. And tapping info what s inside of me. Discovering what is
inside of me ond being oble fo project that fo the world,

in ane word, describe your life as an enfrepreneur,

Relentless - Becouse | understand that | cannot give up. | under
stand that failure is not on option and so | absolutely have to be
relentless in my pusult of every avenuve that | have set out to
accomplish. For me, it is not enough to just be successful, and the
geal s to reoch the top. IF there is one word to be described, it s
being completely relentiess in my pursuit of success,

Whal were your top three motivations for starting your business?
1} Financial independence,

2) The ability fo be able to help the people who will became my
clients. To offer a real service that con help them in their pursult of
new homes, new businesses, new cors, and understanding the
power of credit.

3) Recognition/ validotion, | think there is nothing more rewarding
than being vaolidated by the people you lock up to. B yeors ogo
everyone in credit repoir wos better off than me. They were my
mentors. Today, to come full circle and become mentors of the
people who mentored me s volidofion that | hove chosen
comectly ond | have worked my way all the way to the top.

GLOBAL MILLIDMNAIRE
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Whal would you say are the key elemenis fer starling and
running a successful business?

Ir:|-=r|’r|1',|r'r~ whcﬂ '-nl T l|r‘1 5. whot you l"rirlg to th- toble,

Whal are the three biggest challenges yeu hove foced
growing the business and how did you avercome them?

efusal to gi
up Wi

There are many times whers | om cholle
rerwheimed, | go bock to thot some 5t
e fable where | storled and ;
if | did it from the b "1’rh."n| an do i m anather
abi il

What form of marketing has worked well for your business
threughout the years?

| did nni ga the narmal ro f marketing for years, In the

helped TL'_IFIL
r| ru"n he put up l:_'.‘l al media video on In
t hl'i new house on i ; o a level
ay to Jonuary with a
prepared for. Every
enfreprensur needs o Ut use if you are nof
prepared for it z an-aohually drown Yo,

vy helped me. | use it .r| Q WO
Zines, When
and he was fo

clients or money. but the money uru"] the

As you grew the business, what have been some of the most
Impeortant leadership lessons you have learned?
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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LIVE YOUR DREAM

1.2 & 3 BEDROOM APARTMENTS

NOW SELLING

LOCATION
| Chapel Lane & Lister dve, Rockdale NSW

COMSTRUCTION STATUS

ALFARN Under Canstruction
ARCEpmaLnw

THE
NO.1
IN ROCKDALE

LOCATION
— JETIIDG Trafalgar 51, Patarsham HEW
THE STDING
L AT Rk i R CONSTRUCTION STATUS

Undar Construction

FIND
YOUR
FREEDOM

LOCATION

580 Princes Huwy, Kirrawee NSW
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unleashed...

Brvan Legend is an Australian self made
millionaire who. through his against-the
-odds persistence, has made a name for
himself in the Cryptocurrency sec¢tor and
bevond.

Bryan Legend quit school af the age of 20, Yet today, af the oge of 37. despite gquitting
school af an early oge, he sfill ended up becoming an inspiring self-mode millionaire,
His ogainsi-the-odds persstence enobled him fo moke a name for himself in the
Cryptocurency sector and beyond, Starting with Blockchain, which he studied for
years, leaming the fundamentals of it, he was able to master the art and croft of
Cryptocumrency to near perfection, This culminated in the versatile enfrepre-
nawr climbing the lodder up to becoming an expert in that niche - with the
creatfion of Clever DeFi, showing the results of his hard weork,

Cineg of the potential benefits of o short-long term investment strategy i
partfolio diversification. This & o concept that Bryan understands very
well. His first stint in the entrepreneuriol sector was back in his markeat-
ing days, Today, with this concept of short-long investment strategy.
Bryan's success can be seen through fhe number of tentacles his
brand i sprecd to, among which are online marketing ventures,
becoming a pioneer in SEC, 3MM, and S5EM. Mot to mention
there's alse TWILX: o digital advertising firm he created from
scratch, Then, of course, there's Clever Def, which he believes
is the future of finoncial investment,

Bryan is also a firm believer in branding, o concept on which
his business success is built upon, He believes that the woy
people perceive your company is @ direct reflection of how
fhey will engoge with you,

LBEAL MILLICHAIF
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“The ‘never give up and hard work’ angle may seem cliché but it ho

true time and time again for all accomplished individuals in any industry

of business. Nothing comes from nothing so what you get out of some-

thing is in direct proportion to what you put into it.”

N without o m
ing to Ri !
but

Can you please tell us something about yourself and what your
business is all aboui?

= for 1
that th

h true
istanc

What were wyouwr top three mofivalions for starfing your
business?

1] The «
COMEUIME

1

2] The kno . hain con be vsed in order
fociitate th

inci
get
put into i,

or personal go

What would you say are the key elements for starfing and
running o successful business?

QN rewarc sysiem

What do you hope to see happen in the near future for Crypto-
cummencies all over the world?
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49 Johnston St, Annandale NSW 2038
Phone: 0416 095 875
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ONE OF THE TOP LITIGATORS IN THE US

Tre Lovall has bean noted amaong the efite litgators in the US,
hewing bean namead Lowyer of the Year, Analst, 2014, by the
Los Angebes Busingss Journal, and further honared by The
Mafioral Law Joumal as ane of the Top 50 Liigation Trailblaz-
ers in the country. M. Lovell has baen recognized among
the top 1% of attomeys in the United States as a tigator
throwgh such esteemed organizatons as the Amerncan
Academy of Tnal Attormeys, MultEMillion Dallar Advocotes
Farum, Rue’s Best Attomeys of America, and the Trial Lawyers
Boord of Regents. Mr, Lovel recently received the 2014
Litigator Award for exfracrdinory ifigation achievemenl!, an
awoard given o less than 1% of atlormeays in the US, and
gpprodmately 12 firme per state or DMA each year, Mr,
Lowell wos further profiled in Forbes Magoazing in Septembear
2014,

With owver 20 yeors of expenance, Tre Lovell practices in such
areas as busingss low, corparate law, entertainment, intellec-
tual property, employment, and general civil litigation. He
recaeived his B.A. from Pomona Colege and 1D, at
MeGeorge School of Low in 1972, He was the gold medal
notional champéon and bBlock belt instructor in the martial
arts, Mr, Lovell is licensad in both Colifarmia [5BN 142804) and
MNevadao (SBM 5055],

Globol Millionaire Mogoane recently cought up with Tre to
dicuss his jourmeay ond hera's what went down:

Could you please tell our readers a brief bockground aobout
yourself and how you started your business?

| weaas raised in Las Yegas whare my father was the youngest
gleclad city attamey af the time. Las Yegas was a small lown
back then although the gaming industry wos huge. | ended
up following in my fathear's footsteps and went to low school,
Then evantualy settling in Lo Angelas with a lorge firm,
Ultimately, | reglized | wanted o be my own bBoss and have
my own proclice so | started my ke ferm in 2004,

When did your enfrepreneurial flgir first reveaol itself?

While | was working at a large firm, | didnt like the ideo of
hawing to follow orders ar work hard while the partners werea
making all the money, The thought of calling rmy cwn shots,
baing rasponsible for all of my own decisions, and reaping
both the banefits and the sk were vary appealing fo me.

How did your life look like before being an enfreprensur?

Stagnant, | fell ke | was missing out on something, Many
paopie work for others of chose to be part of o large firm
bacause ol financial securty and sharing responsibility, |
never falt like | nesded those things. Mot having to occount
to anyvbody except for mysell was very enticing and a bit
scary too,

A3z an enfreprenaur, what is it that motivates and drives you?

In the lagal world, its baing able 1o chocse whatever coses |
want fo work on, moake oll of the decisions, grow my name
and repubation and when | succeed, reap all of the benafits,
Plus, | deal diractly with chents, I | worked for a law firm o
avan had parfners, | would not have the freedom to call my
own shols,

In ome word, describe your life os an entrepreneur and

explain why.

Exciting, | am at a paint in my career where | see mony voids
irn the low and fael the need fo make a differance. I's always
challerging and never easy, but thare is this amazng sense
of waorth and achievement, Plus, | just love being in the game
and being in the fight,

Whaot were youwr top three mofivafions for starfing your
business? Autanamy, ambition, and success,

Whoaot would you say are the key elements for starfing and
running a successful business?

First, you need to be able to toke the risk. The bigogest
differance for me from going from an associote at a big firm
to starting my own practice was that all of a sudden, |
needad to get cBants, Whean | was working with fhe firm, the
clients weare thera and | just neaded to focuws on the work.
wWhen | started my own practice, | needed to gel clients and
o the work.

Sacond, you have to put in the ime. If's flunny that when you
start your own business, you often think that you moke your
own schadule and can leave or come whanever you want,
However, just o end up spending even mong time working
and never really toke advantage of youwr opean scheadule,




i
“I am at a point in mv career where |
see manv voids in the law and lfeel the
need to make a dilfference. It s alwavs
challendging and never easv, but there
is this amazing sense of worth and
achievement.”
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FIVE REASONS®WHY THE RIGHT

ocation

CAN MAKE OR BREAK A BUSINESS

When planning fo start o new business. one of the first Things
ta cansidar is wheare o launch it. Locaton, after all, is ona of
'The 5 Crtical Elements o Make Your Business g Smashing
success' — and for good reason, It can very well spell the
differance bebwaean succass or fallure, and here ore five
considerations to show you why:

Access fo the Right Talent

The geographic location of ony company B important in
attracting and retaining the right worktorce foryour business,
For instance, it was a driving factor for Jeff Bezos to locate his
second Amaron headguarters in Morthem Vinginia. The
region wos revedled o have the largest concentration of
STEM (science, technology, engineering, math) workers in
the country, and ranked os the top state for education,
alongside Massochusets, 5o, when deciding on your own
busingss location, do some ressarch on the current and
future trends in the employment landscope in the areq. ond
sea how it can benefit vour specific industry,

Business Requirements and Regulations

In choosing a business locofion. yvou'll have to compare
ditferant state reguiraments and regulations, ond determine
wiich one would be the most favorable for your business. For
instance, states lika Mew Mexco, Delawars, aond Wyoming
don't require new LLCs fo submit the names of ther
members upon regisiration, which means they can be very
aood choices for those who want a itile mare pivacy. Other
states, meanwhile, can have exlro fequiremsnts whan
registering. Case in point: The Mew York LLC publication
regurement means that new businessas must publish a copy
of their articles of crganization in two separate newspapers
within 120 days of registering. Although very much doable,
it's an extra cost that entrepreneurs must account far in the
early days,

In terms of tax lows, Wyomning and Soutn Dokoto are the
mast tax-fiendly states for businesses, as they have no
Individual income tax, corporate income tax. and gross
receipls tax, Maanwhile, New Jersey is the worst state in
ferms of taxes, with the highest individual income tax rate
in the country. along with high corporate, solss. and

property faxes,

j Gﬁ-m. CEAL MILLIONAIRE

Cost of Living and Doing Business

A huge factor in choosing the right business locotion is its
affordability. Real estale costs are the second larges!
axpensa for busineses, right after labor costs. Cltias lika
Mew York and San Francisco are known for their expean-
siva rant and food, so many anfraprenaurs avaid satlling
down thare il they can, Spaaking fo the Council for Com-
munity and Economic Retaarch's Cost ol Living Indax can
help determine the most alfordable states in teims of
attantial peeds and real estate costs, For exampla,
among the least expensive states in terms of housing,
utilities, groceries, fransportalion, and healthcare ora
Arkansas and Taxas.

Brand Visibility

Location can alse influence the abllity of a business to
market ifself and what competition it may face, For
axampla, choosing a business address in Manhattan can
changa the percapfion of vour business, as you'll be able to
fie your brand with the finoncial success and high growih
commonly associated with tha orea, However, other key
considerafions like alfordabilty and tax laws must be
considerad, too. 50, It's up fo you and vour financial plan to
walgh up which loctor will favor your busingss more.

Access fo the Right Suppliers

Depanding on the nofure of youw business, access to (ha
bBast suppliars in ferms of price and quakty & another lactor
1o considar when choosing the rght location. Speead of
defivery con have a huge impact on the productivity of
your oparalions, This i why aven though redl estate and
cost ol living can be chadper in smaller towns or cities, not
avary business 5 lining up fo start cperations thare. Tha
closer you are to the righ! suppliers, tha faster your products
and services can reach your infended markets — and (hea
Bater I will be ovarall lor you,

All In all, choosing the rgh! location lor your business
depands on finding the right balance among these five
factors. If some ol tham ora conflicting, decide on which
anes are mora impartant o you and your business, and
which disodvantoges you can bve wilh.
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FIVE STEPSR FOR BEBT TER
Social Viedia
ENGAGEMENT

Is your sociol medio poge not kicking off the way you'd hoped? Perhaps you wish o share your knowledge with ofhers,
or you want to start o coreer with social media, but yvou're not getfing enough engogement. Although maoking on
occount may seem edsy, there are cerfqin things that you need o look out for so that you colfch your cudience’s eye,
Publicity plays a large part in what mokes a social medio poge successiul and so you need to do it right. Therefore, here
ore 3 steps you need fo toke in order to improve your social media engogement.

I. Hove o good layouf, Grophic design is the very starfing point of gaining engogement, Be sure to give your social media

page a clean look thot is welcoming for your target audience. Keeping the right fonts, having o consistent colour scheme

ond spocing things out helps a lof when it comes to otfrocting others. Organising things so that your content is both
- chronglogical and flows well motivotes people to pay oftentfion to what you have to say.

2. Advertisernent. Finding ways to promote your socicl media page in ofher places such o3 other sites 5 0 good way fo
gain engogement, Fecple are more inclined fo associate with things they aore more fomikor with and if they have saen
on gdverfzement about your poge somewhere eke, they would be driven fo see whot you offer, Also, it increcses your
roge's chances of getting noticed among o counfless number of others, as your poge would then be whot comes fo
mind first becouse they've seen it befare,

3. Listen fo others when it comes fo improvement. When someone hos on idea on how to improve your social medio
poge, take it into consideration, It shows thot you're wiling to respond to people’s constructive crificism, which will then
lead them fo respond to you, thus increasing engagement, It shows that you ore within reach ond that they can level
with you, which is rare for sites and poges nowadays, This means more people will inferact with you as they feel they con
without being pushed to the side.

4, Hold events that the oudience can foke port in, Putting up on event that others gaoin from is o fosi-irock fo increose
your engogement, Occasions such os conditional giveoways and compefitions are very oppealing to those who are
looking for something to gain, Announcing something thot the audience con compete for, be it on octual item or a
chance to be promoted on your poge, piques the inferest of many as they have a chance of winning.

5, Intreduce something with o limif, You could put on @ one-fime-only sale or infreduce o product or theme thot-will onky
be up far a short ime. This gives people the impression that they must go to your poge and get whotever it is you hove
infroduced before the deodline. This is because they have the feor thot they'd miss out as once something is gone, it's
gone,

36 GLOBAL MILLIONAIRE GLOBAL MILLIONAIRE 37



o b= WY \.“. I
- ’4 ) -
ﬁ‘i"m - - .

YDNE







	COVER B
	2
	4
	6
	8
	10
	12
	14
	16
	18
	20
	22
	24
	26
	28
	30
	32
	34
	36
	38
	BACK

