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Could you pleose tell our readers a briel background about yourself and how you slorled
your business?
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nt consultant for Bain & Co
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How haos your business been affected by the COVID-1%
pondemic?

How have you adopled your business operofions In response fo
COVID-1% and its associated iImpoacts?

What advice would you give fo a newble Enfrepreneur setfing up o
new business In this pandemic?
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Gaobby Lewis i o fashion designer, stylist, ond creafive based in LA and Tokyo. She begon designing
a children's clothing line called bunmy & hare, offectionotely inspired by her doughter. Since then,
she's expanded her career os o designer, crecfing her cwn nomesake brand Gohdl Lew

Global Monaire recently cought up with Gobby to discuss her joumey in the foshion industry, and
here's what weant down:

How did you gel Info the fashion indusiry?

| begaon by assisting as a stylist in 2010, which loter in 2011 encouraged me to stort my career as a
celebrity stylist, From red carpet events to styling Fashion Editorals for mogozines. | wonted to gain
honds-on experence in every port of the Foshion Indusiry, In 2013 | starfed my own mogazine called
Thrifty Hunter, | felt as though | hod stepped info anatiher world, it was one of the most memonable
experences of o kfetime. Thrfty Hunter delivered 13 unforgettable issues. after the birth of my
daughter in 2015, | put everything on hold fo ba o full-fime mom ond reclly move infe motherhoed,
while in Jopon in 2014, | falt like there was more fo be done, 5o inspired by my doughter, | decided
to create my fist kids' clothing brand, “"bunny & hare," My baby girl inspred everything | designed,
| created twao collections, Made In Jopan, thot were featured in 3 consecutive issues of Vogue
magazing in 20201 in 2017 | felf the need fo expaond as a designer, so | took foshion design courses,
From those closses, | was given the oppartunity o design 2 SHEIN collections in 2021 ond 2022 called
“Let Them Starel"

Whal do you like most aboul belng o designer?
Being o designer allows me to create things bosed on my imoginafion ond share them with ofhers,
Downside to belng a fashion designer?

The downside is many designers don't see this industry s a form of expression, Insteod, they use it as
a form of competition rather thon understanding ofers’ arfistic views in foshion.

Whal has been the most memorable experience of belng in the fashion Industry so far?

The most memorable experence & receiving an email from Yogue Magozing asking to feature my
kids' brond in 3 consecufive Bsues, This i just one of mony memarable experences, but this come of
the right time in my life oz o reminder that vou never know wheo's watching you or being inspired by
vou're creativity, so DON'T GIVE UF,
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Who have been the most interesting
people you've met 3o far?

| have met some amazing fashion and
Innovative pecpla here n Tokyo. | love
how expressive they are through foshion.
Sometimes you meet those individuok who
give you an enfire story through their shyle.
It*s s inspiringt That's what | 1ove rmost,

Whiot hos been the most valuable lesson
vou've leamed while in the fashion
industry. This can be about the indusiry or
cibut yourself,

M most valuoble thing |'ve leamed s na
matter what, you have an oppodunity 1o
be vourself and stay frue fo who you ore.
s okoy to be odginal. Most impaordnthy
character) personality and how you treat
other |5 the most important thing anyone
can do no matter what you're doing in life.

Is your tamily supportive ol you being a
fashion designer?

100%! | create and design for miy husband
daily, He constantly pushes me to step out
of my comfort Zone as a designer and see
that | can do anything 1 et my mind to do.

It you could go back in a lime machine to
the fime when you were just getting
started, what would you do differently?

| would moke sufe never to second guess
rrvgself.

What is the best advice you have ever
been given?

It doesn't matter who doesn't understand
ar who doesn't balieve what vou are trying
to do. IF you redlly love It just stick with it
and confinue to do what you love.

What are your future plans? Inside your
career of out of It

Just to travel cound the wordd and
continue to expand os a designer. IF s
credfing more unigue and couture designs
that can inspire the wodd.
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America’s #1 r of expensive mansions. Lamy Elli is seling one
from his Flerida collection, and it's a big one. Lomy mincle Beoch
estate. inan e we part of North Palm Beach with over 520 feet of
ocean frontage, & listed at 3145 million, The Tuscan-shyle mansion was
bilt in 1998 on 8.5 acres and includes 15.514 sguore feet, seven
bedroomn cal, chefs kitchen, fennis courts, heme theater, wine
room, | r garage, and g guest suite, It i the third-largest ccean-
front parc Falm Beach County, trailing only hedge fund-bilicnoire
Ken Griffin's B-ocre properiy in Palm Beach, where he plons to build o
44, 000-sguare-foot monsion on 1,400 feet of oceonfront for his
mofher, aond Lomy's other Poim Beoches home, Gemini, he bought in
June for $173 million,

d in the ultro-exclusive neighbomocd of Seminale Landing with
of gates ond 24-hour securty, Lamy poid $30 milion for the
in 2021, Conveniznt to both Orandeo and Miomi, the home's

terminals af Folm Beach Intemational Airport via o helicopter,

can toke off ond lond directly from the properfy, Polm Bes

Eeen one of the most lucrative regl E"TGTF' merketsin the United

with areq prices up over S0% since 2020 ond homes wsuolly seling in
ess than two months,

Lamy's other South Forida hame he bought in eorly 2022, Gemini, was
fhe muJT xrsivie home in the country when it wos on the morket in
2015 gt $1%5 milon. Lecated on 1,200 feet of cceanfrent and 1,300
feet on the Introcoostal in Monalopan, about 30 minutes from the
mansion he is now seling. it was budt in the 1740: for the Lambert
phormoceufical fomily, That fransaction set o new record for the
highest price ever poid for o Aorida home.

Bom in Mew York City to an unwed mether and raised by relafives in

i Elizon made his 5100 billion fortune as the CED of Oracle
= orafion, He. owns homes throughout the counfry, including
Howai, Loke Taohoe, Los Ang Rhode lslond, San Francs and
obout a dozen homes in Malibu.

Paém Beach hos long been home to America's old and new money,
including Joseph Kennedy, A ie hMemweather Fost pwho built
ror-a-logo), and Donald Trume, According to local agents, the laote
Eush Limbouwgh's Palm Beoch monsion is alse available os o non-isted
sgle. priced obout $150 milion,

The listing agents for the Loy Eliscn home are Adom McFPherson,
Chris Leavitt, and Ashiey Mcintosh of The Leavift/Mcintosh Team of
Deouwglas Elimon in Palm Beach. Forhed Forman of Compaoss s o
marketing advisor on the listing.

Fhete Credi: Douglas Elllman | Source: TepTenRealEstateDeals.com
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A vataran entrepranaur, Elton AL Hollis, T halps businesses succaaed
by utilizireg his 25 years ol exdpenaence in the Ol and Gas Constroc-
Hen fledd - he provides consulling, raining, executive coaching,
ard all Tocets of salely managameant and compliancea sarvices 1o
clients in the industial, commercial and small business indusiries. In
lact, he's the co-lounder of Small Busingss Friday! videao podoas)
willh his partner Joe Tan!, [1's a padcast that halps small businasses
I el thelr narmes oul there al no cost. They curenily slraam on
Spolity, Apple Podcas], TikTok. and YouTulbea,

Elton is the owner ol Hol-Tech Resources, LLC - a fullservice
consulling service that provides guidance and hraining in the
salely, Quality, and Compliance raalms, He alse happeans 1o ba
Ihe General Manager ol BT Technical Solulicns LLE, whare he
halps lead ther leam 1o the forelront of tThe Indusirial Electnical ard
Instrumenlalion lields. Besides his execulive work, Ellon 5 a Goldan
Tricnghe Industrial Group co-founder and Vice Chairpearson lor the
Contractars Business Development Group.

A mullifaceled business leader, Ellon hos held o wide ranga of
fifles, from Feld Laborer to Execulive Cwnership, durng tha course
ol his caraer, His diigen! work altiivde combined with craalive
criical anablas him to problam solve for his clients. He & wallqa-
garded in the Salety and Training fiekd lor his Srmall Business fraining

STERY

grant work in collabaralion with Lamar Insitule of Technology.
Hance wa're nol surprised he hos bean fedlured in sevearal
magazine arlicles such as VT Posl (named in thea Top 100 Enlrepre-
nedurs in Texas), Elitepedia, The Los Angelars, Baling Posl and Tha
Global Celebrdly. He & alko o prowed recipient of the 2022 BBB Torch
Avwcarcls Tor Ethics Awand [or pMicrabusingss,

Elton is a highly soughl-affer menior who coacheas anfrepransaurs
acrass The country - he feachas and encouragas anlraprenaurship
By conducling marketing meealings, eveanls, and nurmearows rman o
spadaking engagerments. He is ako an aulthor - in late 2021, he
publishad his lirst Book, "Crealive Problem 2olving,” and he has
now published his second book, "Buy Inlo Yoursell Fest" wihich
outlinas succasul business developmen! taches

Global Milionaire recently caught up with Elfon fo discuss his
jowrmeay 1o enfrepranawrship, and hare's whal wenl down:

When did your enfrepreneurial flair first reveal itself?

| hiad Ther oppartunity o be involved in Slarling a company early in
rmy caraer, al age 26, | can’l e | was scarad 1o dealh. | almos
lurned the opportunily. down and lalked mysell oul of il Instead, |
lask a chance, and rom thal Tesl day and all the brainstarming
wiis did, | was hookad!

How did your life look like before being an enfrepreneur?

The complale opposite of an enfrepranewr, or 50 | thowghl. | was
concanirating on just learming crafls in tha lield, making monay
and raising my kds | had no clue these basic things would be
Immansely Important in faeming a sobd foundalion lor starting
sevaral companies.

As an entreprenewr, what is it that motivates and drives you?

| angoy the new challenges evary day. 'S never melanchohy or
Baring: always a new probéem o sobve, Also, There i just someathing
exhiaraling and somelimes shrassiul aboul Building a werk larmiby
and walching i grow al your company.

What do you put your success down fo?

Without a doubdt, II's bean because | was laught 1o halp people -
aven peopla | didn'l like or agrea with, | leamead rom working with
my doad that there is an arf and satisfaction fo making the person
above you look ke asuparstar, even il they are nol. Paople recog-
fize tha! maybe ot a first, bul always eventually,

What would you say are the key elements for starting and running
o successful business?

Heowrd weark, forgivaness, and thick skin, Hard wark 15 the Toundalion
for arything vou do in life, Forgivenass, bacause you will be dona
wrang somewheare along the way and because you will also mess
up, and both parties deserve lorgiveness. Thick skin, becaouse baing
ollended of conslantly leeling you are allacked kaaps you on the
dedensive, Dalensive units are bl 1o stop things: Offensive unlls
ara Built e advance. Enfreprenaurship & all aboul advancing.
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Whaot are three biggest chaollenges you have
foced growing the business and how did you
overcome fhem?

GLOBAL MILLIONAIRE 23




As you grew the business,
what have been some of
the moast important
leadership lessons  you
have leamead?

v anc
wilhstand anything.

“There is just something exhilarating
and sometimes stressful about
building a work family and watching
it grow at your company.”

What do you hope fo see happen in the
near future for small businesses all over the
worlkd?
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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SWAROVSKI UNVEILS ITS NEW
L LANDOSCAPE

For aver a yedar, Swanavik has been on g spelibinding jourmey with the rekmog-
Ining of the brand and their retall stores. Commeancing with tha rollout of 27
Instant Wonder stores arcund the globe n 2021, the magical fransformation
has evelved inte the culmination of an excifing new ratdll concepl, with the
first Avstralion store to be unveded on Melboume Collins Streat this month.

“Our New Ratall Landscape 5-an incredible ode to the creativity, and the
rasult of Swarovski's strong new vislon, o realm where sclenca and mogic
meat. Playful, aware, and dlways boldly chic our aim is to reflect desires and
draams in the physical space of our storez, and to underling our new age of
crystal living,” sayv: Giovannag Engelbert, Credfive Drector at Swarovekd,

WELCOME TC A MEW RETAIL LAMDSCAPE

Desigred fo ignite imaginalions, each entrancing store pays omage to the
shimmering beauty of crystal, reflecting the uniguely captivating charm of
the city itself. Mesmersing metalic finishes and fluted gloss combine with
chrome and silk touches throughoul,

To reflect the brand's new visual identity, overseen by tha beloved Swarovsk
Swan, guests will be welcomed Into o sensonal refal space fo discover an
array of tempting and tantalising crystal treasunes,

Encouraging exploration and self-expression, different areos in the stores are
colour-blocked In Sworoveki's signatwe new brand hues. With myriad
oclagons adoming the walls in a breathloking digplay of product ond
pattem, the entire concep! & a fribute o the wonder of crystal itself.

For the final founsh, packages wrapped up with sgnatune gross-grain silks and
valvel: add to the antire spelibinding experence.

An absolute feost for the senses, our sumpluaus New Relall Landscape
beckons you In, promising a world filled with magic and special moments.

STEP INTO BRILLIAMCE AT MELBOURME COLLINS STREET

Lacated in the heart of Melbourne's prameer luxury: destination, the Collins
Streat store will be sggm o and themed in the new Swarovakl blue. The colour
reapresants water as a life force, on integral element in the production of
crystal and the nspration behind Waterschool, Swarovskl's global wotes
aducation program. Emotionally blue avokes o sanse of calm, franguility and
power-qualities that one embodied within the store concept and customer
EXPAfEnce.

ABOUT SWAROVSEKI
Swarewskl 5 a ploce where magic and sclence meat.

Swarcwvskl unifies all parts of i arganisation under one spellbinging dea and
brings lorward a wondrous few world of crystal craftsmanship. Foundad in
1895 In Austia, tne company designs, manufactures and sells the wod's
highest quality crystal, gametones, Swarovikl Created Dramonds and zirconia,
jewallery, and a ssofes, af well as crystal objects and home ace
Togetner with its sister componias Swarovskl Optik loptical devices) and Tyrolit
[abrasives), Swarovakl Crystal Business farms fhe Swarowvskl Group.

GLOBAL MILLIONAIRE
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Brought to life by Creative Director Giovanna = =/ In a nod to Ausirian artis
Engelbert, the Fall/Winter 2022 launch builds _5 artistic influence, the glory
on Swarovshi's established design language. '

Bl B R |

.
i | 1
=




'ﬁaﬁhiu rsinesses -und npen—mlndf-d bronds need r'rnf fF‘-"Jr as there ore mony ways o respond to the

.giamﬁmun Thinking smaller fo s2ll bigger] Following consumer purchosing patterns and fighter budgets,
- and working this to your odvantage.

- Thinking long-term: Tighter purse sfrings doesn't olwoys meon a lower spend. t' C
;_ﬁammmtﬂ that consumers are w ur'hnq to purchase ifems ot o higher price poin

,Mmﬂm‘hh landscape: Both consumers and busi
- madel should miror this, By locking deeper info th
_i:l‘r;iﬂ- o identify unigue m:l'rern which will result in s

Accepling permanent change: While we moy be seeing o

light through changes of the last 2-3 years, it may be time fo
‘accept that some things have permanenily changed, aond
- getiing Bock fo "the norm™ may result in backwoards steps.

N R
'Tll

m'”””ﬂ[l_””"
el ——

L e el

ml””'” ™ II"‘FI!lFﬂwrrrr"-'lH

CCURRASL LR B b & -tq-tll.hh-l-l-l-l-l*-l‘“l“.

Hmnnrrrrrw'nrrvv

i, CTTITRANRRY RRRNRRR T Ly ALLLLL

:iﬂ'llmrrm-rrr WHW' T

-T:"'luuuu Ll

£ 3 <l ety

v ey . & v
] ff'* |i‘T
L LT

L
AN TTAMMOORO LYY
1 T | y gu
i

mmnummmn‘
l*f-mmnmmn I
mn'mm.
mﬂﬂh W’{Hmmmm"”m,_
o
8 /i il (LTI
"Wllmmm-

- ::I
| "m““lm“""lllh'" I
= mﬁ]_“llllllllllllllllli

‘__-. . : --I-—‘-'m. "_'_“""W'-__hhq'! -
> ML LU

P ——— e e —————
s ‘""mmnmumn

- —— e

TN TT VAN IRRRET

Y

..-----11'-'1-1'-.1":‘ ™ Iaerm

uu'lm |
Y IIHHH

I"Illrlllll"‘. .
Hillllﬂhllulllllllh ‘-F'-"'-'-"-'J-'-'J.‘.'.‘.‘.....,... T

MR 7777l
BT

34 GLOBAL MILLIONAIAL

Iq-‘-T'-l.r-...-.lhqu-"'ll'
"'11'1-'1--1-11-.1|;

e e

_.-—--,--"-'T‘_-T_' =

SGLOBALCRILLIONAIRE 35



FEATURE

FIVE THINGS TO CONSIDER BEFORE INVESTING IN A

NEW BUSINESS

By: Kat Thormpson

Far any investor, the essentfial thing 15 to see o return on their
investrment, The prirmary recson why investars put their money
into o business 5 to moke more money, However, the
company investing data demonstrate that this s not ahwoys
the cose. Many investors hove lost money as a result of o
company concept thot oppearad to be infolible

Investment is a business focet that necessitates meticulous
ness and o brood basis of finoncial understanding, Anyone
who enfers this profession must be wiling ond prepored to
leam mony vital meaosures for successful investing. This post
will Qo over “5 things you need to know befors investing in a
new business,

1. Understand The Business Structure Completely

Cne of the essential things fo know before investing is under
standing business structure. A thorough grasp of the busingess
structure is one of the things to know before investing in o new
firmm, This is significont becouse it willimpact how the IRS and
leqal system evoluote liakilifies ond eomings.

When you begin to understong the comporny structure
thoroughly, you will be oble fo predict the likelihood thot the
firm will fol. Accarding fo the Business Administration — about
half of small enterprises fail within their first five years,

Understonding the business structure will ossist you in
determining if you will be personally iable for any unpaid
debfis or iobilities if the firm foils, As o result, we usually urge
pofential investors fo consider carefully minimizing their
responsibility,

2, Recognize The Importance Of Pafience

Before investing in a firm, you should know thot you may not
see any profits for severol years, Thot's why we referto it os
comprehending the essence of pofience. Any prospective
investor must realize that investments are similar to seeds
planted in o firm

They. like seeds, require a cerfain amount of fime before they
keqin to produce excellent harvests. You should be aware
that the longer your cultivation perod, the greater your
profits. When you invest as a new investor in a business, you
shoukd know that the startup will reguire all the funds it can
receive, That's why pafience is something significant thot an
investor must do before investing in a new business

3. Conduct Your Reseorch

Enowing the importance of all foctors fo consider before
investing in o new business is essential. Before investment. do
as much research os you con. This implies you must be
famiar with the bockground of everyone involved in the
business's management. Before investing essential resources
in a fim, you should research the industry and market
campetitian.

In reeality, you should request o thorough written business plan
thot includes the company descripfion, maorket study, SWOT
analysis, financicl strategy, morketing methods, and so on,
Moking your study will assist you in defermining whether the
company hos on octucl plon to camy out its grondiose ospirg-
tioins

4, Interacting With Cuslomers

Besides financiol foctors to consider before investing. interac-
fion with custorners is also essential. IF is oo beneficial to
converse with consumen or customers, Collect as much
consumer information os possible. Frst, we: recommend
speaking with at least 3 fo 5 people who use that business or
product, The explanation for this & stroightforward. You're
ottemnpting to goin personaol knowledge of how that thing
feels ond how valuable it is. You would also receive perfinent
infarmation on any flaws in the product or service thot shioukd
be addressed,

5. Make A Diversification Strategy

It B essenfial 1o develop and implement o diversification
strategy. As o private investor who only invests in fwo or fhree
firms, your chonces of success are small, According to
Eauffman Foundaofion research, the standord technigue & to
hove roughly 7 to 10 investments. As o result, it is critical to
determinge how much you plon to devote to your asset closs,
The objective of diversifying your assets B to reduce sk while
increasing your chonces of success

Last Thowghts

Folow the above five things you need to know before invest-
ing in a new business, The secret fo successful business invest
ment is ovoiding investing money you cannot afford fo lose,
As g result, we recommend that you showld not invest in g
company where the anly Wway out is through an initial pullic
offering. Before investing. you should leorm how to invest
wisely
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Limited Time offer
5% to exchange, the rest on settlement ;

THE BEATING
HEART OF
FAIRFIELD

Ease, convenience and vitality are key
at EVO, where everything you need to
make life enjoyable lies within walking
distance, from transport, shopping,
dining and entertainment to recreation
and education.

Due for completion June 2024

Taking pride of place in the absolute centre of Liverpool — and
southwest Sydney — The Liverpool is a spectacular new development
that’s setting a benchmark for integrated living. Brought to you by an

awardwinning design and construction team, this 34-level tower brings
together a unique blend of residential, commercial and lifestyle spaces,
including 193 stunning apartments.

1 bed 1 bath 1 car space from $430k
2 bed 2bath 2car space from $550k
3 bed 2 bath 2 car space from $670k

/7 Acclaimed developers and architects
~/) 1bedroom from $442k

&/1 2 bedroom from $540k

Limited time offer: 5% deposit on exchange of contracts with the
balance of the of the 10% deposit payable in 6 months
For more information contact
Grace Kim 0434 069 052

0434 069 052

8 graceendeavours@gmail.com
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